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Objectives

ÅTo gain a clear understanding of how LinkedIn Works and how it fits into 
todays job market & appreciate how recruiters are using the tool

ÅTo create a strong profile on LinkedIn and understand how to increase your 
visibility

ÅUnderstand the search algorithms and how to get found on LinkedIn

ÅMaximise networking opportunities

ÅManipulate the main privacy controls

ÅEffectively job search (hidden and visible markets)

ÅKnow the added value of premium subscriptions

ÅAsk lots of questions!
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Why LinkedIn?



Professionals are signing up to join LinkedIn at a rate of 

more than two new members per second.

4

ÅProfessionals are signing up to join LinkedIn at a rate of more than two new 
members per second.

ÅIt provides access to a hidden job market

ÅIt is your showcase to the world!



The job market
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Recruitment agencies Advertisements Jobs boards, 
corporate websites 

Personal 
contacts

Wider 
network

Direct 
approach

Social 
media20% 0f job seekers



How do Recruiters use LinkedIn?
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Your LinkedIn strategy

ÅWhat do you want to be known as / found for?

ÅWhat are your key achievements?

ÅWhat does the market need?

ÅWhat companies interest you?

ÅWhat contacts can you connect to?

ÅWhat networks can you tap into?

ÅWho can you choose to write your recommendations?
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Creating a profile



Utilising your Connections



Homepage
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Working through your network



Skills and expertise



Recommendations



Asking for a recommendation
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Using Groups
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Posting in discussions
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Hidden Jobs
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Content Sharing
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Content Gathering ςGoogle Alerts
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Using auto share buttons
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Sharing from the Home Page

22



Creating Posts
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Posts
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Premium Subscription

ÅView profiles outside of your network

ÅSend direct email messages to any user via InMail 

Å{ŜŜ ǳǇ ǘƻ фл Řŀȅǎ ǿƻǊǘƘ ƻŦ ǿƘƻΩǎ ǾƛŜǿŜŘ ȅƻǳǊ ǇǊƻŦƛƭŜΣ ŜǾŜƴ ƛŦ ȅƻǳ 
browse anonymously

ÅUtilise advance search tools, such as number of years in an industry, 
level of seniority or groups some one belongs to 
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Job search



Job Suggestions
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Active Search 
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