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Objectives

A To gain a clear understanding of how LinkedIn Works and how it fits into
todays job market & appreciate how recruiters are using the tool

A To create a strong profile on LinkedIn and understand how to increase you
visibility

A Understand the search algorithms and how to get found on LinkedIn

A Maximise networking opportunities

A Manipulate the main privacy controls

A Effectively job search (hidden and visible markets)

A Know the added value of premium subscriptions

A Ask lots of questions!




Why LinkedIn?




467,000,000+

REGISTERED MEMBERS

Regional membership

AProfessionals are signing up to join LinkedIn at a rate of more than two new
members per second.

At provides access to a hidden job market

At is your showcase to the world!




The job market




How do Recruiters use LinkedIn?
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Your LinkedIn strategy

A What do you want to be known as / found for?
A What are your key achievements?

A What does the market need?

A What companies interest you?

A What contacts can you connect to?

A What networks can you tap into?

A Who can you choose to write your recommendations?




Creating a profile




Utilising your Connections
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Working through your network
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Skills and expertise




Recommendations




Asking for a recommendation

Sue Smith CIPD

Learning & Development Professional | Career Coach |
Soclal Med@a Speciaiist | Training Design ana Delvery

Longon Unaed Kisgdom | Professonal Traine) & Coaching /

L J Branch & Associates L2 Penna /7

Katoral Traning Avards, Sa%eway Stotes P /7

QrFo.CTP /
Wl Wsow 0P

.
Vo o b e

- "
[EPT ST

ove 15 POF

Add a section b be dscovered for yout

200 Pl profie seTrgy

" IR AR

Ask your connections to recommend you

o What do you want to be recommended for?

Associate Career Coach at Penna =

o Who do you want to ask?

Your connections: (You can add up to 3 people)
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Using Groups
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g & Development
Members: 45,506
Training Magazine
Members: 32,292
Get a more seamless LinkedIn experience with irning & development
@ the Windows 10 app. Get the app
Home

Jobs Interes

My Groups ~ Discover

Discover

a group to connect to a new industry or passion

Getting Started with Groups

11.458 Members

This group is for anyone getting started with LinkedIn Groups for the first time. It's a place for us to
answer questions and help you find the most valuable professional community for you.

This is a special community that the LinkedIn Groups team ha... Show more

MNot interested Ask to join

I Retail Industry Professionals Group

Industry
429,204 Members

This is a group of Retail Industry Professionals networking to share ideas and questions that relate
to the highly specialized retail industry.

Encouraging communication between Finance, Merchandising, Marketing, E-Commerce, Loss
Prewvention, Supply Ch... Show more




Posting In discussions

_ i ettt il

Conversations dJobs

FEATURED

Claire Patrick
Ad Operations Coordimnator at Imndws

Omnichanmnmel Customer Care
AL -

Achiewving that Holy Grail of retail customer care—the ISo-degrese custamer view, combined wri

ideal technology mix for ommiichannel customer imnteraction—begins with each retailer’'s individwual
assessment of its unique customer situation. Learm... Show more
Like Cormimee Nt oy 1E - 3

Wieww prewvious comments

Darren Gibson And as much as possible a company neseds to empovsresr Their customer care

employees to see to the mnecsds and main concerns of their consumeernrs. You arse not going to

please sveryones all the time. Howveewer, often the unreasonable complainers have had 2 rum in

or twee wwhen their needs for using the company’s product hawve come drastically short.

i e - =2d
Q to this corn reaticorm...
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Hidden Jobs

Today's highlights

Myers Briggs(MBTI) Networkin... i sonalized selection of conversations from your groups

& Corporate Learning and Devel...

#i#  Human Resources UK

Conversations .Job:

Interim HR and Change Director

ob opportunity - HR Director

HR Director required for a start-up mortgage lender (PE backed) based in Egham/Staines. Contact
enquiries@p

business solutions through people.

Like Comment

YOUR MOST ACTIVE GROUPS

18



Content Sharing




Content Gathering Google Alerts

Alerts

tor the web for interesting new content

2, linkedin X

This will create an email alert for smithsue372@gmail.com.

th.""‘l (}Ftlnns -

Alert preview
NEWS

Linkedln 101: How To Craft A Stellar Profile

This is the first in a series of posts all focused on the most powerful social media tool for building your persena
brand — LinkedIn. In this post, 1l tell ...

How to grab people's attention on LinkedIn with one key sentence - SmartCompany.com.au
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Using auto share buttons

= Forbes © o

LinkedIn 101: How
To Craft A Stellar
Profile

UNICEF USA
UNICEF And
MSNBC's Lawrence
O'Donnell, Making
Girls' Dreams Come
True

JAN 15, 2017 @ 11:10 AM 44337 VIEWS The Little Black Book of Bllllonalre Secrets

UNICEF USA
How UNICEF Is . .
Putting Data To LinkedIn 101: How To Craft A Stellar Profile
Work For Kids'
. ©0000

hours William Arruda, contriutor
How To Get LinkedIn I'write about personal branding. FULL BIO ~/
Recommendations Opinions expressed by Forbes Contributors are their own.
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Sharing from the Home Page

MNew Business Consultant - Protect Your Business! Relevant Life Policy From {

13 people viewed your profile in the

Sue Smith CIPD Dot e

Learning and Development Professional | Ca...

\ Improve your profile ~8% profile rankin the past 30 days

§ & Share an update Upload a photo B Write an article

A really useful article on Profile Creation |

Linkedin 101: How To Craft A Stellar Profile

forbes.com - Photo credit; Bloomberg This is the first in a series of posts all
focused on the most powerful social media tool for building your perscnal brand
— Linkedin. I this post, I'll tell you everything you need to know to build a stellar

profile. That's...

Share with: Public - m
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Creating Posts

Sue Smith CIPD

Learning and Dewvelopment Professional | Ca...

& & Share an update F%Y4 Upload a photo

13 peoaple viewed your profile in the
past 7 days

Improve your profile ~5% profile rank in the past 30 days

| ,i'i' Write an article
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Posts

ublished on January 16,201

ﬂ Orlaith Carmody | Follow

naeine Director Madiatrainine fe & author of Perfa
anaging Uirecto ediatra gle&authorof PerformAsAle

|(5| 24 |[:] )4 \;:> ) 10

Trv not to be catastrophic, I was advised by a business coach recently. and it was
probably the best thing that has been said to me in vears. We know how important “self
awareness™ 1s, and with a sudden jolt I realized he was completely right.

I am not a cup half full person. I am a cup 90% full person. happy and positive and
determined. 90% of the time. It's that other ten per cent vou want to be afraid of. very
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Premium Subscription

A View profiles outside of your network
A Send direct email messages to any user via InMail

A{SS dzLJ (02 dn RIé&a @g2NIK 2F ¢K2
browse anonymously

A Utilise advance search tools, such as number of years in an industr
level of seniority or groups some one belongs to
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Job search




Job Suggestions

Profile

Q Advanced

Bu

© London, United Kingdom

Job alerts: 1 new job for Business Unit Manager in Phoenix Green 68 new jobs for Yeading | Seeall

Discover My jobs Preferences

Find jobs

Looking for talent? @ Post a job

Jobs you may be interested in

Based on your job preferences: 4 locations, experience level, company size, 4 industries

NEW
BearingPoint

Client Coach
BearingPoint

Lond

United Kingdom

Sponsored

RED"
EYEWEAR

Eyewear Sales Manager
Red Eyewear Ltd

London, United Kingdom

@ ' .

Communications Manager
Shell

Bank S

€° 3 connections work here

7hours 220

London|

Sponsered

INNGVATIN 360

Innovation Management Consulta...

Innovation 360 Group AB
ndon, United Kingdom

London, Gr

See jobs where you'd be a tap

applicant.

Try Premium for free

m Apply

Product Training Consultant
Blue Eskimo

London, United Kingdom

£ Update your preferences

NEW

Head of People & Culture
Maxus

Lendon, Gre

wf R 2epy mEW

MangowerGrous

Vocational Learning Advisor - Culin...

ManpowerGroup

London, United Kingdom

o
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Active Search




